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ABOUT US,

Children’s Museum Singapore (CMSG) was officially opened to the general public in December 2022 and it is the first
museum in Singapore dedicated to children 12 years old and below.

CMSG serves as a ‘starter museum’ to introduce young visitors and their families to the museum-going experience,
and to facilitate a conducive environment for learning through play. The museum believes in sparking wonder and
harnessing the power of play in a safe environment. Families with young children can enjoy interactive exhibits
anchored in rich storytelling, complemented by engaging programmes. Children have hands-on opportunities to learn
about Singapore’s heritage through play.

CMSG organises educational programmes throughout the year to cater to children of different age groups and
abilities. These programmes are created in collaboration with educators to ensure that they are developmentally
appropriate for children.

Children’s Museum Singapore aspires to be a place of wonder and joyful

wagﬁ@@ learning for all children to engage with Singapore and the world.

We hope to inspire children by:
e Creating a welcoming and immersive environment
Mﬁg@ﬁ@@ e Harnessing the power of play for learning
o Working with experts in education to advocate children’s learning
e Partnering families and the community as it takes a village to raise a
child




CORPORATE
JNCORMEUTION

Children’s Museum Singapore (“CMSG” or the “Company”) was incorporated by the
Telecommunication Authority of Singapore (TAS) as a Public Company Limited by
Guarantee on 1 April 1995 with Memorandum and Articles of Association as its
constituent documents.

It was formerly known as Singapore Philatelic Museum (SPM) and its mission was to
stimulate interest in philately and to promote the use of philatelic materials to learn
about national history and heritage, and the world. The Company was registered on 25
January 1996 as a charity under the Charities Act, Chapter 37, Charity Registration
Number 1154.

On 1 April 2000, the museum was transferred from TAS (now Infocomm Development
Authority of Singapore) to the National Heritage Board as a fully-owned subsidiary.
The Company is an Institution of Public Character under Section 37(2) (c) of the
Income Tax Act since 14 July 2011 under which it can grant tax deductions to its
donors. The museum was closed for renovations on 19 March 2019. On 4 January
2022, SPM legally changed its name to Children’s Museum Singapore.

On 1 August 2024, while the museum remains as it is, the company name has been
changed to HeritageSG with an expanded team and portfolio. CMSG has ceased to
be a company on its own and is a branch of this expanded company.

Collection of Children’s Museum Singapore, donated by Prof Cheah Jin Seng

CMSG is housed in a double-storey colonial building built in
1906 which was formerly part of Anglo-Chinese School. It was
the Methodist Book Room in the 1970s and 1980s, before being
converted to SPM in 1995. Today, it is a museum dedicated to
children.
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Chairman

LEADERSHI? W
CHAIRMAN'S FOREWORD

Children’s Museum Singapore (CMSG) turned one on 8 December 2023.The first year has gone by
very quickly, and we have been overwhelmed by the strong support shown to us this year. Thank
you for the more than 150,000 visitors who came through our doors this year, and for our partners
and sponsors for your continued belief in us. We were overjoyed to have received an unsolicited
accolade for the HoneyKids Asia Love Local Awards 2023, where we obtained ‘Silver’ for “Best New
Experience in SG for families” category. This is especially significant for us, as we aim to be a place
of wonder and joyful learning for all children, and by extension, their families.

How would we characterise this year? A word that springs to mind is “Village”. Indeed, it takes a
village to raise a child and we are grateful for the role of educators, parents and children themselves
to give us suggestions for improvement. We learned to finetune our programmes and offerings,
thanks to all the feedback.

We take our vision to be a museum for all children seriously by improving accessibility to our
museum. We were pleased when we managed to get a generous grant from President’s Challenge
2023 as well as Dalio Philanthropies to advance our accessibility agenda. This enabled us to partner
with AWWA Early Invention Centre, Grace Orchard School, and KK Women’s and Children’s
Hospital (Department of Child Development), leading pilot programmes and key exchanges to look
at various aspects of accessibility and inclusivity in our museum.




‘Feed the Baby Woodpecker’ interactive at
the ‘Imagine A Garden’ exhibition.

ity i n e

7

We now have a social story available on our website to prepare children for a trip to the museum
and what they can expect when visiting. Sensory bags are also available for loan at our visitor
service counter. These bags include noise-cancelling earmuffs, fidget toys, squeeze ball, liquid
timer, and visuals on museum practices, calming techniques and the like. We have mounted pilot
programmes for children who are differently-abled and look forward to rolling them out in the year
ahead.

Just as we learned from others, we were humbled by the interest that other museums and
education institutions have shown in CMSG, both local and international. CMSG hosted many
members of the Museum Roundtable, and schools for learning journeys. CMSG also hosted a group
of delegates for the ICOM conference held in Singapore in November 2023. What surprised the
delegates was the rich learning offered in our museum - many remarked that it was not just a place
for free play but offered opportunities for children and their families to understand more about
Singapore’s history and heritage.

FY2023 also marks the last year of CMSG as a standalone company. From FY2024, CMSG will
become part of a bigger company called HeritageSG and will benefit from a transformed and bigger
company structure with a Heritage, Festivals and Placemaking Team, a Digital Services and IT
Team, a Development & Partnerships Team as well as an Archaeological Services Team, all ably
supported by a Corporate Services Team. There will be more synergies and resources for CMSG to
do even better. We are excited about this development and have no doubt that CMSG will continue
to grow from strength to strength.

My Board Directors and | are immensely proud of the foundations laid during these initial years of
CMSG and are pleased to present this report for FY2023.

Mrs Joni Ong

\\ // Chairman
\ .
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(left to right) Mr Martin Tan, Ms Jennifer Chan, Ms Simone Lum, Mr Dhirendra Shantilal, Mrs Loke-Yeo Teck Yong,
Mrs Joni Ong (Chairman), Ms Yong Zen Yun, Ms Mary Yong, Ms Rilla Melati and Mr Kenneth Kan




BOARD OF DIRECTORS °

The CMSG Board consists of 10 independent members drawn from the public and private sectors. The Board guides CMSG towards achieving its vision,
mission and strategic objectives, ensures good corporate governance, approves optimal use of CMSG’s budget and reviews management performance.

The Board meets regularly, at least 3 times a year, to advise on the strategic policies of CMSG, approves the annual budget, and review the performance of
CMSG based on quarterly and full year results. Management engages the Board to discuss and seek advice on significant issues. Board members are provided
with sufficient information prior to Board meetings. Minutes of Board meetings are recorded, and Board members are kept informed and updated on all major
developments.

CMSG MEMBERS

Ms Chang Hwee Nee Mrs Joni Ong (Chairman)
Chief Executive Officer Managing Director o 0
National Heritage Board Great Place to Work Institute U

CMSG BOARD OF DIRECTORS

Mr Dhirendra Shantilal Mrs Loke-Yeo Teck Yong Mr Martin Tan

Director Chief Executive Officer and Director Chief Executive Officer

Learning Initiative Asia Pte Ltd National Institute of Early Childhood Development The Majurity Trust

Ms Jennifer Chan Ms Simone Lum Ms Mary Yong

Deputy Chief Executive Head, Growth and Audio Director, Digital Literacy & Wellness
Corporate Development, National Heritage Board Mediacorp Pte Ltd Infocomm Media Development Authority
Mr Kenneth Kan Ms Rilla Melati Ms Yong Zen Yun

Managing Partner and Chief of Staff General Manager Partner

Dymon Asia Capital (Singapore) Pte Ltd The Malay Heritage Foundation PricewaterhouseCoopers LLP



BOARD COMMITTEES

AUDIT AND RISK COMMITTEE

Ms Yong Zen Yun (Chairman)
Mr Chan Hiang Tiak (co-opted

member)

Mr Ishan Sen (co-opted member)

HUMAN RESOURCES COMMITTEE
Mrs Joni Ong (Chairman)
Mr Dhirendra Shantilal

Ms Mary Yong

FY23 BOARD MEETING ATTENDANCE

Date of Appointment Held (Attended
Mrs Joni Ong 01/08/2020 3 3
Mr Dhirendra Shantilal 01/08/2020 3 1
Ms Jennifer Chan 01/08/2022 3 2
Mr Kenneth Kan 01/08/2022 3 3
Mrs Loke-Yeo Teck Yong 03/08/2022 3 3
Mr Martin Tan 01/08/2022 3 3
Ms Mary Yong 03/08/2020 3 2
Ms Rilla Melati 01/08/2020 3 3
Ms Simone Lum 01/08/2022 3 3
Ms Yong Zen Yun 01/08/2022 3 3

FINANCE COMMITTEE
Mr Kenneth Kan (Chairman)
Mr Dhirendra Shantilal

REMUNERATION

The Directors do not receive remuneration from the Company. The annual
remuneration of the Company’s highest paid staff by remuneration bands is

as follows:

Name of Executive Head or
Board member with whom

Remuneration Band Number of staff the staff is a close family
member
$200,001 to $300,000 Nil Nil
$100,000 to $200,000 6 Nil
6 Nil

There are no paid staff, who are close members of the family of the Executive
Head, who each receives total remuneration of more than $50,000 during the

year.




n
CONFLICT OF INTEREST

CMSG’s Memorandum and Articles of Association state that a Director should ensure she/he does not place himself or herself in a position whereby, directly
or indirectly his/her duties or interests might be in conflict with his/her duties or interests as a Director. Disclosure of interests is required should a Director be
in conflict with his/her duties and interests as a Director. She/he should not participate or vote on the matter.

CMSG has put in place a Conflict of Interest Policy for Staff and a Code of Ethics for Board of Directors and Members.

FINANCE & FUNDING

The museum receives an operating grant from the National Heritage Board (NHB). CMSG is free for Singapore citizens and permanent residents but charges a
nominal admission fee for non-Singaporean visitors and corporate tours from 1 April 2023. The museum also charges a nominal fee for conducting public and
school programmes. The museum has a small selection of merchandise for sale and raises funds from donations by the public and corporate entities.

The Management Team headed by the Museum Director of the Company reports to the Chairman and the Board of Directors.

Total staff strength as of 31 March 2024 is 21 pax, comprising:

Management 1
Corporate Services 4
Curatorial / Collections 2
Education & Programmes 3
Estate Management 1
Museum Experience 3
Digital Services 7
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Wai Yin Pryke
Museum Director

Chan Sock Mun
Head, Audience Engagement

Tony Eng
Senior Manager
Digital Services

iy

Agnes Chin
Head, Corporate Services
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Glenda Ng
Manager
Audience Engagement

Joyce Tong
Manager, Digital Services

Ng Meisan
Senior Manager
Corporate Services
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Lydia Tan
Manager
Audience Engagement

Chen Jiaying
Manager, Digital Services

Claris Koh
Senior Manager
Corporate Services

Richard Ng
Executive
Estate Management

Visalatchi Chidambaram
Manager, Digital Services

Nuraini Othman
Manager
Procurement & Admin

Lionel Leong
Manager, Visitor Services
Museum Experience

HIGH SCORE!

Roger Fong
Manager, Digital Services

Mishelle Lim
Senior Curator

Kase Zheng
Head, Museum Experience

Joyce Liu
Manager
Smart Visitor Analytics

Emmaline Then
Assistant Curator

Hanis Yusri
Assistant Manager
Museum Experience

Stacey Lee

Manager, Transaction Services




Years in numbers

1 April 2023 to 31 March 2024

S, JRB v come s

participated in our events, competition, festivals
and public programmes (on-site and online)

ZEQ@W unique visits to CMSG website
2@®m social media followers on Facebook and Instagram

Play Pod - a special space for children 4 years

g@m@w reach via Facebook and Instagram and below.




Celebrating our

VIBRANI]
FHERITRGE

In celebration of Singapore’s rich and vibrant
heritage, CMSG organised a series of public
programmes to engage families during the school
holidays and heritage events such as Singapore
HeritageFest and Children’s Season.

Through interactive programmes and engaging
experiences, our museum continues to play a
pivotal role in nurturing curiosity and fostering a
deeper appreciation for Singapore’s rich cultural
tapestry.

During Singapore HeritageFest 2023, families enjoyed a
dramatised storytelling session and craft activity through
the programme ‘Going Places’, exploring Singapore’s
transportation heritage.




Family Egg Hunt

Families had a rolling good time at CMSG’s signature Family Egg Hunt 2024. Participants
explored CMSG, Lewin Terrace and Fort Canning Park to complete activities at various

stations to redeem prizes.




Cultural Performances

CMSG organises engaging activities during
Singapore’s major festivals, providing visitors
with a rich cultural experience.

During Hari Raya, visitors picked up some fun
facts about the fasting month and the Malay
culture from performing arts group, Sriwana.

Our young visitors also had fun trying out some
dance moves from performing arts group, Omkar
Arts as they learnt more about Deepavali, the
‘Festival of Lights’.

L S € R ey




Singapore Night Festival 2023

CMSG proudly opened our doors to visitors during the Singapore Night Festival in August. We
attracted almost 12,000 visitors over five evenings, with many adult visitors thrilled to see the
exhibitions for the first time without the need to be accompanied by a child.

A special outdoor performance over a simulated bonfire brought to life our local history and heritage
under the atmospheric night sky.

In conjunction with the opening of our museum’s new exhibition ‘The Boy Who Became Prime Minister’ ,
visitors could redeem limited-edition Yeo's LKY100 Chrysanthemum Tea commemorating Mr Lee Kuan Yew's
birth centenary when they visited CMSG during the Night Festival.
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Students from LASALLE College of the Arts put up
the Night Festival.

captivating and joyful performances in the galleries during

(clockwise from top) Students role-played as bird watchers at ‘Imagine A Garden’ gallery.
A baker and his mother shared recipes at the ‘Happy Birthday’ gallery and a postman
shared stories with visitors at ‘My Neighbourhood’ gallery.



Connecting with

HISTORY

HERITAGE

From 19 August 2023 till 31 January 2024,
CMSG held a pop-up exhibition to celebrate the
100th anniversary of Mr Lee Kuan Yew’s birth,
‘The Boy Who Became Prime Minister’, which
traced the late Mr Lee’s story from his childhood
to his career as a statesman, and spotlighted the
values he espoused, his achievements and the
legacy he left behind. The exhibition sought to
deepen young visitors’ understanding of the
Singapore Story through the lens of Mr Lee’s life
and values, and foster a sense of pride at how far
we have come.




WHAT HAVE I GOT?
A SUCCESSFUL SINGAPORE
WHAT HAVE I GIVEN UP?
MY LIFE.”

¥ \Wat 1 FEAR 15 COMPLACENCY. : )

WHEN THINGS ALWAYS Nz v
BECOME BETTER. | N :

PEOPLE TEMD TO WANT MORE o
Fom Less wore 17 Wr.ne-.rnrg:n'rnrns Singapore must ¥
\P‘ .-'/ have that iron in him. Or give it up,

This is not a game of cards.
This is your life and mine.”

As part of the exhibition’s curation process, CMSG organised focus group discussions with our museum’s community of Little Ambassadors and their parents.
The consultative sessions allowed us to gather their understanding of Mr Lee Kuan Yew and what they would like to learn about him. As a result, the exhibition
was able to introduce Mr Lee in a way that was relatable to children. For instance, young visitors could delve into his childhood in the 1920s when he grew up
playing with tops, marbles and fighting fish, discover how he creatively survived World War Il, try on his clothes, and practise delivering his speeches on a
podium, and more.
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\ An interactive showcase of ‘Sam’s Little Red Box’, a special programme in conjuction with the ‘The Boy Who Became Prime Minister’ exhibition.
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To complement ‘“The Boy Who Became Prime Minister’ exhibition, CMSG presented a series of programmes
which included interactive storytelling sessions and hands-on craft workshops.

(clockwise from top) Participants got to bring home their tapioca glue concoctions after the
workshop conducted by KidsSTOP™ and crafted their very own Little Red Dot masterpiece, with a
mystery box of loose craft materials.




(top) Student viewing the travelling exhibition at Bedok
Public Library and (right) the travelling exhibition at Punggol
Regional Library.

24

A travelling exhibition accompanied by storytelling sessions were displayed at selected public
libraries from September 2023 to January 2024. |t provided library visitors a teaser of the ‘The Boy
Who Became Prime Minister’ exhibition at CMSG.

The travelling exhibition featured artworks submitted by young creators who participated in the
‘Singapore Dreaming’ competition. The artworks depicted the children’s hopes and dreams for
Singapore in a comic format and selected entries were printed on Yeo’s Soymilk vending machines
in Yeo’s school networks.
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Sharing our heritage overseas

HOWEUN
FRsivEl 202283

CMSG participated in the HOWFUN Festival in Gwangju, South Korea, organised by the Asia
Culture Center Foundation. At this 3-day festival, which attracted over 61,000 visitors,
CMSG set up a family-friendly activity booth that received positive reviews and was featured

on local news. Participants learnt about Singapore's local snack, ‘kueh lapis’, and tried their
hand at making a clay version.

Additionally, CMSG took the opportunity to network with museum leaders from Museum
Kimchikan and Seoul Children’s Museum. These meetings provided valuable insights into
Korean museum operations and highlighted best practices in areas such as curation work,
exhibition design, programming, and visitor experience.

A Korean child designing ‘kueh lapis’ with a colouring
sheet and moulding Singapore’s local snack using air clay.




Connecting with

LASSROOMS

Through close collaboration with key stakeholders,
including children, educators, and experts in the
field of education, CMSG developed dynamic
classroom experiences for students in the museum
by harnessing the power of play, alongside
interactive storytelling and hands-on activities.

Our museum facilitators, who are carefully selected
and trained, played a pivotal role in delivering these
engaging experiences to students. In addition to our
classroom experiences, we actively engaged with
educators through a series of dedicated sessions to
testbed and showcase our educational offerings.
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We were privileged to have had the opportunity to share our educational approach and
journey at the ICOM-CECA 2023 Annual Conference, highlighting our collaborative
efforts in shaping our educational initiatives.

Looking ahead, we remain committed to continually refining and expanding our
offerings to ensure that students receive the most enriching and engaging learning
experiences possible.

Dynamic Museum
Classroom

Classroom

Ms Chan Sock Mun, Head (Audience Engagement),
presenting at the ICOM CECA 2023 Annual
Conference with a session titled ‘Engaging
Stakeholders for Children’s Museum Singapore as a
Dynamic Classroom’.




Connecting with

EXPERTS

To fulfil CMSG’s vision of creating an inclusive environment, significant steps have been
taken to enhance the accessibility of our museum through collaborations with partners
like Grace Orchard School (GOS), the Asian Women’s Welfare Association (AWWA), and
KK Women’s and Children’s Hospital (KKH). Bolstered by grants for our accessibility
efforts from President’s Challenge and Dalio Philanthropies, we were able to engage
more deeply with partners to mount pilot programmes and build capability for inclusion.

o S
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" trip a more sccessible one for all of us.

Kristin Heng, teacher

from APSN Chaoyang School

Our museum staff facilitating the very first Spice Quest school
programme for pupils from APSN Chaoyang School.




Drawing on the expertise of our partners, including educators and
therapists in accessibility, these collaborations extended beyond school
programmes to encompass resources such as sensory bags and a social
story as additional support for educators and caregivers when arranging
visits for children with special needs.

Our museum staff underwent training on ‘Universal Design for Learning’
facilitated by GOS, empowering us to create a more inclusive environment
for all children.

In the coming year, plans are underway to further enhance the visitor
museum access experiences through exhibition space, public programmes,
and staff capability development to cater to more diverse needs.
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(top) Our staff conducting pilot programmes with pupils from Grace Orchard School.

(left) Sensory bags which include include noise-cancelling earmuffs, fidget toys,
squeeze ball and a liquid timer are now available for loan at our museum.



Connecting with

COMMUMITY @

In line with our belief that it takes
a village to raise a child, CMSG is
committed to going out into the
community and partnering with
other organisations to bring joy to
children and families.

We participated in the annual
Nurture Kids Festival, organised
by Sport Singapore. The festival
is dedicated to promoting healthy
lifestyles, physical activity, and
holistic development for children.
CMSG’s mascot - WonderBot's
lively and engaging presence
provided numerous photo
opportunities, giving children the
chance to capture memorable
moments with their favourite
mascot.




To promote family bonding and learning
through play, CMSG partnered with
Yayasan MENDAKI and Chinese
Development Assistance Council (CDAC),
offering a series of programmes for their
beneficiaries.

Additionally, we engaged with the
community beyond our museum walls
through partnership with KidsSTOP™,
Science Centre Singapore, for the STEAM
Festival and conducted activities during the
Family Day event at the Little Skool-House
at Outram.

(clockwise from top) Beneficiaries
from CDAC and Yayasan MENDAKI
engaging in craft activities and
special programmes at CMSG.

Beneficiaries from Club Rainbow
(Singapore) attending ‘Going
Places’, an interactive performance
supported by corporate sponsor
Apollo Management Singapore Pte
Ltd who also involved their staff as
befrienders.

Participants engaging in craft
activities at STEAM Festival 2023,



To celebrate Children's Day, CMSG visited KK Women’s
and Children’s Hospital (KKH). This outreach event aimed
to provide hospitalised children with a memorable and
uplifting  experience, despite  their challenging
circumstances.

The activity was particularly well-received, bringing
smiles and laughter to the young patients and their
families who were waiting for their turn to see the doctor.

—

 CHILDREN'S SPEC LINICS
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HAPPY
CHIL EN'S
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Click on image or here to view video


https://www.instagram.com/reel/CyQTSr3pCVx/?hl=en
https://www.instagram.com/reel/CyQTSr3pCVx/?utm_source=ig_web_copy_link
https://www.instagram.com/reel/CyQTSr3pCVx/?utm_source=ig_web_copy_link

We could not have achieved so many
milestones without the involvement of
volunteers and corporate sponsors,
who continue to play a vital role in
supporting our programmes and
initiatives.

Children’s
Museum

Singapore




Our First Birthday Celebration

A WEEK OF FUN AND FESTIVITIES

From 5 to 10 December 2023, we celebrated our 1st birthday
with a week-long extravaganza of exciting activities, special
treats, and performances.

One of the main highlights of the celebration was the offer of
free museum entry for all children on December 8, 9, and 10.
This initiative aimed to make the celebration accessible to as
many families as possible, encouraging them to explore the
museum and participate in the festivities.

Throughout the weekend, attendees were treated to a variety of
captivating performances. These included a magic show that
mesmerized the young audience with spellbinding tricks and
illusions, a bubble show that created a whimsical atmosphere
with enchanting bubble artistry, and a diabolo show that
showcased the performers' remarkable dexterity and
coordination. Each performance brought a unique sense of
wonder and excitement, contributing to the festive spirit of the
celebration. Children could also redeem free drinks and chips
that were sponsored by Yeo’s and Tai Sun (Lim Kee) Food
Industries Pte Ltd.
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The event saw an impressive turnout, with families from across
Singapore coming together to celebrate. The free entry days were
particularly popular, drawing large crowds and creating a vibrant and
lively atmosphere. Feedback from attendees was overwhelmingly
positive, with many parents expressing their appreciation for the
inclusive and engaging activities. They highlighted the value of such
events in providing both fun and educational experiences for their
children.

CMSG's 1st Birthday Celebration was a resounding success, thanks to
the enthusiastic participation of visitors and the hard work of museum
staff and volunteers. The event underscored the importance of
community engagement and reinforced CMSG's commitment to create
memorable and enriching experiences for children and families. As the
museum looks forward to future celebrations, it remains dedicated to its
mission of sparking curiosity and wonder in every child who walks
through our doors.

(top) Participants having fun at ‘What on Earth is a
Birthday’ Programme presented by LASALLE College
of the Arts for CMSG’s 1st birthday.
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United Overseas Bank Limited
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CHILDREN'S MUSEUM SINGAPORE
DIRECTORS’ STATEMENT

3 AUDITORS

The auditors, Deloitte & Touche LLP, have expressed their willingness to accept re-appointment.

Kenneth Kan Shung Kei






Report on Other Legal and Requlatory Requirements

In our opinion, the accounting and other records required to be kept by the Company have been properly
kept in accordance with the provisions of the Act, and the Charities Act and Regulations.

During the course of our audit, nothing has come to our attention that causes us to believe that during the
financial year:

(a) The Company has not used the donation moneys in accordance with its objectives as required under
Regulation 11 of the Charities (Institutions of a Public Character) Regulations; and

(b} The Company has not complied with the requirements of Requlation 15 of the Charities (Institutions of
a Public Character) Requlations.

CHILDREN’'S MUSEUM SINGAPORE

STATEMENT OF FINANCIAL POSITION
31 March 2024

ASSEIS

Current assets

Cash and short-term deposits
Inventories

Trade and other receivables
Prepayments

Assets classified as held for sale
Total current assets

Non-current assets

Plant and equipment

Right-of-use assets

Philatelic collections

Financial assets at fair value through profit or loss
Total non-current assets

Total assets

LIABILITIES AND EOUITY

Current liabilities

Trade and other payables
Lease liabilities

Deferred capital grants
Grants received in advance
Total current liabilities

Non-current liabilities
Lease liabilities

Equity

Capital account

Heritage capital and other reserves
Restricted fund

Retained earnings

Total equity

Total liabilities and equity

See accompanying notes to financial statements.
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11.2

10.1
111

13
10.2
14
15

10.2

16
17
18

2024 2023
$ $

10,257,394 5,505,794
= 16,007
683,224 2,695,725
10,139 2,498
550,000 =
11,500,757 8,220,024
412,831 90,257
473,289 =
423,194 1,393,921
1,915,092 1,814,561
3,224,406 3,298,739
14,725,163 11,518,763
1,264,156 630,186
171,672 =
359,694 400,020
3,443,275 1,445,584
5,238,797 2,475,790
304,201 -
3,818,043 3,818,043
3,523,213 3,523,213
423,400 423,400
1,417,509 1,278,317
9,182,165 9,042,973
14,725,163 11,518,763











































THANK YOU!

nhb.gov.sg/childrensmuseum ilovecmsg Childrensmuseumsingapore



https://www.nhb.gov.sg/childrensmuseum
https://www.instagram.com/ilovecmsg/?hl=en
https://www.facebook.com/childrensmuseumsingapore/



